Ethos, Pathos, or Logos?

What appeal are

advertisers using to
get you to buy their
product?



ETHOS, PATHOS, and LOGOS
<

~ AS YOU ANALYZE THE ADVERTISMENTS:
e Ethos: Is it Ethical?

e Pathos: Does it make you feel a strong
emotion?

e Logos: Does it make you use your sense of
reason?



Ethos

« 1
e Lthos: Ethics

e To make the audience decide right or wrong
about what is being presented to it

e DPolitical issues, national beliefs, religious
1ssues, etc...

e Typically has contrasting colors symbolizing
the difference between good and evil.



Pathos
]

e Pathos: Emotion

e To make the audience feel something about
what is presented to it

e Children, animals, illness, memories, etc...
e "Tugs at your heart strings”



Logos
.
e [ogos: Logic
e To make the audience think about what is
presented to it
e Statistics, facts, authorities, etc...

e Very straightforward, and not “fluff”. It hasa
very scientific, factual approach.



Can some advertisements have
more than one appeal?

e Yes! The more appeals used in an ad the
more likely the consumer is to connect with it.

e For this activity, please note which persuasive
appeal (ethos, logos, or pathos) is the

PREDOMINANT technique used and explain
why briefly (in a few words)

e YOou can add your response in an annotation in
GoodReader



Ethos, Pathos, or Logos?
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Ethos, Pathos, or Logos?
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Komen
“recure

Our promise is to save lives
and end breast cancer forever.




Ethos,
Pathos,
or
Logos?

YOU’RE RUNNING

BECAUSE YOU WANT THAT RAISE,
TO BE ALL YOU CAN BE.

WHEN YOU

WORK

SIXTY HOURS A WEEK
MAKING SNEAKERS IN AN
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Ethos, Pathos, or Logos?

Teaching
Children
To Hate
Will Never
Lead To Peace:

Israel Seeks A Partner For Peace.



Ethos, Pathos, or Logos?
c

Why you'll love a Mac.

Why upgrade to Vista when
you can upgrade past it?




Ethos,
Pathos,
or
Logos?
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Ethos, Pathos, or Logos?

THE SURGEON GENERAL WARNS THAT
SMOKING IS A FREQUENT CAUSE OF
WASTED POTENTIAL AND FATAL REGRET.
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Ethos,
Pathos,
or
Logos?
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...of SPREADING
CHEER

This small gesture of
holiday cheeris a
zift 1o you. Now it's
your turn...




The End!
<

e Your assignment right now is to search the
internet for a (school appropriate!)
advertisement that displays either ethos, logos,
or pathos.

e Open the image to its full-screen size.




Ad Analysis
—

e Leave your iPad on your desk with the ad open
e | will assign you a number (1-29)
e You and one other person will analyze 7 ads.

e Complete the following for each:
- The # & Name of “product” being advertised

A: Intended Audience

B: Spokesperson (if there is one)

C: Purpose of advertisement

D: Type of persuasive appeals-briefly explain




FOR EXAMPLE: Ad Analysis

<
— #1: Michelin Tires
— Little Baby
: _ - MICHELIN. BECAUSE
- Don' t skimp on the _ SO MUCH ISRIDING

ON YOURTIRES.

important stuff, we
need good tires our
families depend onit.

- Pathos (little babies
are cute and we want
them to live)




